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[Abstract)

Most of all companies in mail-order companies manage their product catalogue
information individually. Among overseas companies on mail-order companies have
started to share product identification and product catalogue information. GS1, one
of international standard organizations has made connections between product codes
and company’s information, and publication of product’s attributes information.

This document tells about two kinds of GS1 standard’s services.

Product Catalogue Information, Standardization, GTIN, Verified by
GS1. GDM
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4 GS1DVERIFIED BY GS1DH A b
TERBRI-RICLIBRERDOIIV—->2ay b

@ @ This number is registered to GS1 Demo Account

Product information Company information

Sticky’s Traditional Strawberry Jam Low Sugar 500 Gram

GTIN 09506000140445
Brand name (en) Sticky’s

(en) Sticky’s Traditional Strawberry Jam

Product description
Low Sugar 500 Gram

(en) https://www.gsl.org/docs/095060
00140445_A1Cl.jpg

Product image URL

Global product category 10000217 Jams/Marmalades (Shelf

Stable)
Net content 500 Gram
Country of sale Whole world

@ My product information is incorrect, what should i do?

This data has been provided by GS1 Demo Account and was last updated on 6 Jun 2023.

This GTIN record has complete data.

(H#t GS1 Web Site)
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