BOEDOWEM~2 A Y —H —E ZADMEN & Z D
— AV b= T4 VIR E R ANDT Ta—F —

T J SR A

20234 4 H
HARSA VI b= 74 v T ERPEGE
Direct Marketing Review vol.22 #Jill



Direct Marketing Review vol.22

R
BAEOREN T AY = —EAD RSN E ZFD S
—FAVIIR =T T4V TR BERNDT T —F—

T A

[EE]

MEETIE BN~ AY —ZHH L CHEEB R EX2ITo TV b .M L7 =7 T4
YT DL L OEETIIEAINCEM YA Y —2FHLTBY, B~ A7 —oLEFHIE
b T, MEETH, FHEBMSAY = —ERAHEZRIGFEL TV RWE R
bh b,

A7 TlZ, B —CAZITIWMT A — -V ADMEE L EHE2 T LD,
B~ A Y —, Bk, AL GTIN, IR&

[Abstract]

Distribution sector’s companies uses a product catalogue to proceed ordering process
and other processes. Regarding directmarketing companies manage their product
catalogue information separately, and don’'t share them. There might be no major
product catalogue information service provider in distribution sector.

This article tells about issues and challenges on present product catalogue information
providers.

Product Catalogue Information, Standardization, AI, GITN, Bookkeeping
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