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TSURGEE)  F21) E3H n=908 ISURGEEY  F28 3% n=9,806
BEEK(EM) WM WMK &% BERHGED  www WWW 3
WEISURE 210 — 182 087 BEISURE 137 — 126 093
BEEHK 348 — 780 2.24 B 5K 243 — 437 1.80
BYUESHTIAE  273% — 359% 1.31 HERESFEE 140% — 162% 1.16
EHEEYR 29.8% — 423% 142 HEHABYE 142% — 246% 1.73
FyhFI AR 6.0% — 51% 084 RyhFI AR 15% —  25% 167
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XF*6.2d) HWET 7> KM GREM) - BEEH GEEM)

TSUR(EE) 2 %34 n=1,738 TSURGEE) 2 3K n=27,462

BEEK(EE WM WMK &% BEEHGEE www WWW &
BEITSUFH 219 — 143 0.65 BEISUFK 153 — 115 0.75
BEER 6.29 — 269 043 BB EK 3.65 — 211 0.58
BRUESHFIAER 36.3% — 14.6% 0.40 ERUESHFAE 22.3% —  6.8% 0.31
BEHEEYE 39.8% — 15.6% 0.39 EHEAEME 24.0% — 8.1% 0.34
EST):2E 53% — 43% 0.82 EST)::ES 2.8% — 1.4% 0.52

[X5£6.2(2)] WEE 7 F >~ FEEBEE BRI OW 7 25800 L 7235 5 1 WMK#E % b WW W
b FAeE (BEEEMAHE, EEHEYE, &y MHE) Pkl Twa,
WMKHBZE DY EIZTVFALETIVODT A 7 AT — Y OEAL—QEE 75 ~ FEOH
—HEE R OMMN—>~< IV FILIZEUT LD THL, WWWEEDOEDL v VFLET IV
OOUA Y NT 4 O L—QEE 7T >~ FEOH - E B OB I—®~< v F1Eic
FHMLTWh,

[#6.20b)] BEE 75 » FEUIBEM U 72258 B mUEE RN L 22 b2 o 72358 b < v F{b3E
B ELTwa, $4bb, WMKEIEDOSLGIZIZDF 4 7AT— Y OZL—~QWE 7 7
Y FEOBN—>@O~VFALLE W HEDFIEL TV D, 7R LEIEE v, WWWHE
DOEEIIIOEAL Y VT 4 O E—~QEHE 75 ¥ FEOBIN—-@O< IV Fbe v HED
HFAELTW5D,

[X£26.2(c)] WEH 7 7 >~ FEIERIIMCRE BB MOWE S ~ Vv FHbiEm L L Twa,
WMKHBZE DX VFALETFT N TOT A 7 AT — Y DEAL—-@E R o #n—@~ V71t
EVIHELHAET Ho WWWHEDOHAIZIZO T A4 Y IV T 4 O E—-@E o
M—=@< VFALIZES LTV 5,

[X126.2(d)] WEHE 77 > FEb BEE EHE M )7 25984 OB LW A I O % & #o
TF—=ATHNINVFALET VIS TV b,

(6) BIE=VFALET IV

FIHOKGECTIIEE 75 » FE B L <3 BE BB Ic~ Vb 2 &
HFAEL TV, T2, WMKBEIZS A 7 A7 —VWEL L CTHEE 75 ~ FE sme§
WS E MBI T AP AEL Tz, RIFIDOINVFIALETIVICDOTA T AT —
Y OEAL-QEE M OB N —@ < )V F LR L QIEE 7 7 ~ FRoBn—@~ V71t
DR BINT 50
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