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[Abstract]

The local communities revitalization and tourism are positioned as one of the growth
strategy in Japan. The developments of the local special product to make a local brand
are carried out in Japan. Japan Tourism Agency held the ultimate souvenir contest of
Japan in 2013. As a result of contest, 10 products were selected as the ultimate souvenir,
116 products were selected as the wonderful souvenir.

This study examines whether these 126 products having direct sales and WEB site
or not in 2014 and 2016. As a result of investigation, we understood that the product
which could sell directly decreased in two years.

Local specialties  souvenir  Japan Tourism Agency “Ultimate OMIYAGE”

Internet ovder system  Internet order system cost
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