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[Abstract]

This paper chronological sequence explores changes in e-commerce purchasing
during, before, and after times of disaster in context to the Great East Japan
Earthquake of 2011. One company that opens a store in Rakuten market in Japan’'s
largest market for goods and services searched for using the medium of internet.
Starting on the first business day following the time of the initial devastation caused by

the earthquake subsided(Monday, March 14th), panic-buying of disaster-related
products caused by consumer anxiety occurred. A similar effect occurred during the
panic-buying seen during the Japanese 1973 Oil Crisis Explored here is how different

circumstances affect a buyer’s purchasing behavior. Times of crisis show different
buying patterns than the typical idiosyncratic patterns seen during normal times or
those well after a disaster occurs.
E-commerce. Normal times. Disaster. Purchasing. Behavior. ldiosyncratic
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