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[Abstract]

As for this study, the e-commerce with the PC and Mobil phone intended for the
electronic -commerce such as articles.

I assume Amazon Japan representing Japanese electronic commerce markets and
three major markets and Amazon Japan, Rakuten of the Yahoo shopping an
investigation market.

The investigation method of the characteristic investigated a characteristic from sale
data by the real business activity in sale time by the weighting sale number in sale
time. As a result of investigation, the characteristic had a characteristic in three times
in sale time of the buyer.

The three sale time characteristics were evening time of 15:01-16:00 17:01-18:00 and
16:01-17:00.
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