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[Abstract]

Amazon, Google, Alibaba are expanding their global business, and they are also
expanding their services in Japan. These companies are interested in global
standardization activities for Information system, and they are committing a global
standardization activity.

This study is focusing on information standardization at Omni-channel retail
environment. By examining company’s documents on the company web site and GSI1
web site, Companies recommend their trading companies to use common product

identification code: GTIN (Global Trade Item Number). GS1 also focuses on product
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catalogue master data and other activities.
Ommni-channel, e-commerce, GS1, standardization, Global Trade Item
Number (GTIN)
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