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[Abstract]

On commercial trades, product master data management is one of important
functions on corporate information system. In Japan, a company’s product master data
shares with its trading companies, or stores product data on industrial sector revel.
Overseas countries manage unified product data, and build product data management
to fit international trades. In Japan, there is no product data management multi
industrial sectors.

This study is focusing on product master data. The report investigates product
master data at several direct marketing companies.

Mail order companies in Japan treat global market and to negotiate with overseas
companies. Product catalogues are essential for collaborations with other companies.

This reports investigated local product master service: JICES/IFDB, and global product
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master service: GDSN.
Standardization, common product identification code (GTIN), Product
Master, JICFS/IFDB, GDSN (Global Data Synchronization Network)
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