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[Abstract]

There are many communication tools and social networking service with smartphone.
Leading tools such as Twitter, Facebook, and Instagram affect consumer behavior, for
example going to a place in where can take good “photogenic” photos. However,
previous research did not focus on consumer’s behavioral area. This paper analyzed
single source panel data of metropolitan area around Tokyo. The data contains
information of real world behavioral area (e.g. train stations or lines) and virtual world
behavioral area (e.g. Web site access log). This paper reveals two findings. First
finding is that heavy users of Twitter tend to have smaller behavioral area in real
world and have larger behavioral area in virtual space than other consumers. Second
finding is that heavy users of Facebook or Instagram tend to have large behavioral area
in real world. The paper concludes there is strong relationship SNS using and
behavioral area in real and virtual space.
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0. FFICARIEOFHECIEFICEH VAR AR A LNz, FATICE L T, 7 RAT R
TIEH RN E W) HERZZ 5 720120 Ly FMRITERICB W TAEIZE W L v ) fl
RTholzo 720 FIHBED10%KETHEIIEVEWVIFHRTH 720 £ v P OITH)
TEBASNHHZERYA V7272 R - o a@ A FEETHY, 77 EAHA4
N H310% KEETH BITRWAER & 2o 72,

SO 555 e LT, InstagramN\E — 2 —HF — ZFHER - BREB 5 )
P LY B E L FJHREEH10% KETHBEIZE o720 FAHF ¥ A VRLHBIED
FIHAE DDA ZIE WEEE & InstagramD AN E — 2L —HF— 12 WERL W E v ) HE il E
25 &, InstagramN\Y — 2 —HF—ZEO OB 7T ¥ NI § 5 Eikd E W iEn ¢
Fawprtlibhsd, —#KRIS AEEZ LAHT 22— EREOECKETH S
EEZ 5NDD AEE O W Instagram N\ — L —HF =BT OEIIEFICE L &
STWVBEZEFIENTH S,

v POHHTIE, A4 MABEKA3R2TR—Y, 77224 MTIR75% A4 b &FEF
WA 7% > THBY, Instagram~NE —ZL—HF—IPCEFHLTOA Y FNEEZITDZW
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RDSH S 0L ooz —H T #4772 AKTIE, FoMoANE -2 —HF—D
FHL D DARICEHWEZRLTEBY, PCLXY b#EFZFHA LAY FEEDIZH AT
MBI TH D EERH5NL, YouTube DFHFIHIZBVWTIEEWEZ /R L TWAH A=
Z BB WEZ R LT A EIE, Facebook\ ¥ — 2 —H — & [AFfiZInstagram
ANE—Z—HF—DnbWwb“ty MRV E WS Z LD 2 72,

XI%8 InstagramAE —1—H —DITEIEETEHILEER

o 3R Instagram | FigE | BER
FIRRS st 1.291 1.326 0.015 0.099
FIFEERGT 0.837 1.283 2.871 0.91

SMFIR&Et 208 2.457 2.68 0.898
EEHASH 1.197 1.739 12.648 1
ﬁ% BEEMNRAG 0.553 1.217 17.037 1

=] J>E-ABgast 4.966 6.435 7.905 0.995

b
§ ST 1.886 1.683 16.069 1
~

= ENFRTRER 1.424 1.341 1.132 0712
WA TRTEAR 0.446 0.717 13.455 1

EARRTER 0.69 0.652 0.298 0.415

Y FEER S5 1708.199 327.435 0.574 0.551

FORAYA & 15.836 7.522 3.616 0.943

i PCHIRfESSt 4.63 4.413 0.215 0.357
;\7_ &5y b PO RAS 2.5 4.413 237565 1

youtube BEFH IS 0.145 0.239 3.208 0.927
—OBHEEFNRISY 0.029 0.13 15.051 1

A INR—F—T59 0.046 0.065 0.394 0.47

7. {REHAREE

K TIESNSHH 2 — ' — O BIFE T T OITE)FEPH & Web I TOATBEHIPH O BIFRIEIZEE
HE B THMEITo720 #ikE LT, ESNSAVY —2—F—DEn 2l LA TE, 1T
BHPHNOBRELH O 2T 2 2L TE, T2 TIDDRHMAEEAT ) o

IREE1IZ D W Tid, Facebook & Instagram ™\ ¥ — L —H — 1) 7V 2 {TEh#PH & 5 <\
TITATRBRE LI —ThHo72, —HTHhy M OITHHEPAIIRAEAIH D |
[y PRI WL IEWEE 2 57z, Facebook & Instagram\E — L —H—DFE S
574 v 27 & LT, FacebooklIE#E A E O THLIIZEIZA ST, Instagram T 4E#H
@ L TS WSNSTH o720 EDZ 05, KLEFEN, FolBEE
2 b b Facebook®D 5k & Instagram®D 4 ¥ A Z W2 L W) BHH B RUThHL EEZ S
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s,

RNARH2OMGE T 505, TwitterANE =L —HF === B lHOHEDNEL X7 L
5 [F v MR EEDSA SN, v b TOFEI#PHIZIE D S 7225 7V TOFTE#PH IE
WA D . ARGE21IZ oW T SN2, TwitterN¥ — 22— — 35 H OB 06
WA HNT720, MWTFTET T T4 v 7D E R 505 Ay b RUH - TZARE
DAYTYIPHEOHITHEITAATHLETHLEZEOWEL-OTII WAL dER
bbb,

AR NAHIDIMRAET H 5 A5, V) 7V TOFTEYFEFH AN AN EHIIZH 5 L —HF —1d % v b
OATENHFPHILE <137 < IGHRSIEEH SN L, 72720, Kok v b EofT#E [PCIC
577X ] THY., [TEIHEIPHOIL VR TH o 7zFacebook - Instagram ™\ & — L —
— DR A VT 7 v A= —DFH LD DEERTHY), Av—+7
+ BT DRy N OITEFIPTHIULZ OFUIHE D SEoW D B B L EZ BND,

8. F&H

LG N7k R IE. NUEETHEE L 55 ZESNSAE —2—HF—D 1) 7L & %
v MBI ATEHIPAOZEZHO NI TAH I LA TE 7,

K Tid (W) BHBREIEH ~—4 T4 Y793 v 7 A2 b2017 TR S N7z %
BlOF—5Thor2ds, SNSIZAT—F 7+ v OERIZE G2 RIETHHTEL Y —
WThH BTz, T ORISR 2 B IRV 7 & DI 5 ZENFEZ ZRE L 2\
H51E. ZEODOSNSAE —2—F =124 T3FrLEZ LN,

SRIOGHIZBNTHH LT = Tld, A= 74077207 PHHTE %
Mo T2 AMMFEICBIILRELRT—=YDRATH L, €L E, 542y MIBIT5
MBZIIEALEDBAT— b7+ VLD ER-THBY, TOMEHESL AT — M7+
VIZEDLDONFHLENIILWEEZ LN D,

SHEOMEDIREL LTIE, NE—2—HF—DHpH& LT, A= 7+ 2I12LBT 7
AR TRL—F—T =V bl VoZeTF—=72H0w5hZ ENRHRE, HRITE DA
E—2—HF =D 3 HICECPRBEVERDHOND L ER B,

6=3

1) ARaSCE 8 —F D R AFRORFm L E LTREL72d O 2 RIEISMEBIEL 72 b
DTdHb,

2) BB A T R2E B 15 #h 5 B 3F ] http//www.soumu.go.jp/johotsusintokei/
whitepaper/ja/h29/pdf/index.html

3) WA PPREEHGEE A 7 1 7 OF R & 5RATEY B3 2 iAo # )
http://www.soumu.go.jp/main_content/000564530.pdf

9



20195 3 A

4) HFERESERH2017/10/31

5) H#&M]J 2017/10/04

6) HARWHE 2017/07/13

7 ) Facebookfl:x— 24—  https://janewsroom.fb.com/company-info/

8) HfEHMi#=2—A7—% 1 72017/07/27

9) LINE#RA 4L 20174 5200 - ge 5530 I 23 & #} https://linecorp.com/ja/ir/library/
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